
 
Finance 5320-001: Private Equity – Capital Markets 

Spring 2026 
 

Course Information  
 
Instructor: Buddy Soubra, Buddy.Soubra@Eccles.Utah.edu, SFEBB 7229 
 
Class: Mondays & Wednesdays 3:40pm – 5:00pm, SFEBB 3160 
 
Office Hours: 5:00-6:00pm M&W or by Zoom anytime, scheduled by email 
 
Preferred Correspondence: email  

   
Prerequisite: knowledge of the below, or equivalent: 

“Principles of Corporate Finance, 13th Edition”, Richard Brealey, Stewart Myers, Franklin Allen 13th 
Edition 2020. 
 
“Corporate Finance, 12th Edition”, Stephen Ross, Randolph Westerfield, Jeffrey Jaffe, Bradford Jordan 
12th Edition 2019. 
 
Please Note: If you are not familiar with the prerequisite textbooks, please let me know. It may be a 
good idea to take the corporate finance class before taking this one. 

 
Textbook    
 
Private Capital Vol I Funds”, E Talmor & F Vasvari, published by Kontent 360, 2020. 
This textbook is not available in the bookshop. Please purchase from Amazon or its equivalent. 
 
The Private Capital textbook is treated as background information necessary to conduct business in a 
Private  Equity Firm. We will go over most of the textbook in 2 Sessions. The Quiz will be multiple 
choice based on the lectures and the textbook. 
 
Course Description 

The course is divided into two phases: 
 
Phase I:  presents a general description of PE Funds. In particular, why they exist and how to 
initiate, structure, conduct due diligence on, sell and administer PE Funds. Phase I will 
culminate with an open book mid-term quiz. 
 
Phase II: You are now a Real Estate fund manager looking to take over a listed property 
company. You keep hearing Location, Location, Location is the way to go. However, the world 
demographics, technologies, tastes and preferences (“Attributes”) are changing, and you need 



to adapt to the demand for the properties of the future. 

You are looking for a long-term play to take private a publicly traded property company in one of 
the following sectors: (i) Commercial, (ii) Residential, (iii) Hotels and (iv) Data Storage 
(altogether, the “Target”). Each Team will pick one company. 
 
As a corporate raider, you are to make an offer to acquire the Target based on ALL available 
information, including ChatGPT and DeepSeek AI. Changing Attributes will render obsolete old 
ways of doing business in the property sector. Therefore, given the world we live in and the 
pressure on all market participants to compete, the question is: Which Target is best suited to 
take over and privatise? 
 
Course Outcomes and Objectives  

The course will attempt to make the student proficient in Private Equity - Real Estate. With confidence 
the students will have the ability to communicate, correspond, and join a property firm or a  property 
division of a financial institution such as  banks, investment banks, insurance providers and private 
equity firms. 

The students will learn how to set up and run a private equity firm including how to source, and 
evaluate investment opportunities, create a reliable reporting mechanism, assess risk, and 
manage their relationships with the investors.   

Most importantly, the students will also learn how to prepare a private placement memorandum, 
or a public prospectus (altogether “Prospectus”)  including a term sheet which accurately defines 
the investment opportunities.  The Prospectus is the most essential document that investors rely 
on to make an investment.       
  
Course Requirements 
 
The Teams Objectives 

The class will be split into 12 Teams of 2 persons. 
 
Each Team will be responsible to produce a Private Placement Memorandum (“PPM”)1 to 
potential Investors. The PPM will be a complete and comprehensive analysis of the Target 
including the major companies operating in this sector and decide at what price to buy the 
Target, subject to the Team’s 

Please note that I will walk through the entire process of producing the PPM, so don’t worry! Its not 
as difficult as it looks! 

Choose ONE Company from a SINGLE Sector 

Offices 
1. Boston Properties, Inc. (BXP)** - A leading owner and developer of office 

properties in the United States. 
2. Alexandria Real Estate Equities, Inc. (ARE)** - Focuses on owning, operating, 



and developing office space in life sciences and technology sectors. 
3. SL Green Realty Corp. (SLG)** - Principally engaged in acquiring, managing, and 

maximizing value of Manhattan commercial properties. 
4. Vornado Realty Trust (VNO)** - Invests in office and retail properties, primarily 

located in New York City. 
5. Kilroy Realty Corporation (KRC)** - Focuses on acquiring, developing, and 

managing office and mixed-use real estate. 
6. Cousins Properties Incorporated (CUZ)** - Engages in development, 

acquisition, leasing, and management of office buildings. 
7. Hudson Pacific Properties, Inc. (HPP)** - A real estate company focused on 

office and studio properties primarily on the West Coast. 
8. Paramount Group, Inc. (PGRE)** - Focused on owning, operating, and managing 

office properties in New York and San Francisco. 
9. Equity Commonwealth (EQC)** - Owns a mix of office properties across various 

major cities. 
10. Empire State Realty Trust, Inc. (ESRT)** - Owns, manages, operates, acquires, 

and repositions office and retail properties in Manhattan and the greater New York 
metropolitan area, including the Empire State Building.  

Shopping 
1. Simon Property Group, Inc. (SPG) - The largest shopping mall operator in the 

United States and a leader globally. 
2. Unibail-Rodamco-Westfield (URW.AS) - A major international commercial real 

estate company with properties across Europe and the United States. 
3. Klepierre (LI.PA) - A European company specializing in shopping centers, with a 

significant presence in multiple countries across Europe. 
4. Brookfield Property Partners (BPY) - Operates diversified real estate portfolios 

including significant retail assets. 
5. Scentre Group (SCG.AX) - An Australian REIT that owns and operates Westfield 

shopping centers in Australia and New Zealand. 
6. The Macerich Company (MAC) - A U.S.-based company focused on high-quality 

regional malls. 
7. GGP Inc. (former ticker symbol GGP) - Now part of Brookfield Property Partners, 

was a significant player in the ownership and management of regional malls in the 
U.S. 

8. Multiplan Empreendimentos Imobiliários (MULT3.SA) - One of Brazil's largest 
shopping mall owners and operators. 

9. Taubman Centers, Inc. (TCO) - Known for owning, managing, and leasing regional 
and super-regional shopping centers, primarily in the U.S. and Asia. Now a part of 
Simon Property Group. 

10. Hammerson plc (HMSO.L) - A major British property development and investment 
company specializing in retail property. 

Residential 
11. American Homes 4 Rent (AMH) — One of the largest single-family rental 

home REITs in the U.S. 
12. Invitation Homes (INVH) — Leading owner of single-family rental homes. 

13. Sun Communities, Inc. (SUI) — Primarily owns manufactured home 



communities, with some multifamily assets. 
14. Mid-America Apartment Communities (MAA) — Focuses on 

multifamily apartment complexes. 
15. Equity Residential (EQR) — Major owner of urban and suburban multi-family 

apartments. 
16. AvalonBay Communities (AVB) — Focuses on high-quality apartment 

communities in key markets. 
17. Camden Property Trust (CPT) — Specializes in multifamily residential communities. 

18. Bluerock Homes Trust (BRKH) — Focuses on single-family rental homes, 
primarily in growth markets. 

19. Grubb Properties — Owns a diversified portfolio, including residential 
properties, though less prominent than others listed. 

Hotels Owners 
1. Host Hotels & Resorts (HST) — One of the largest hotel REITs with a portfolio 

of upscale hotels mainly in the U.S. 
2. Sunstone Hotel Investors (SHO) — Owner of upscale and luxury hotels 

across major markets. 
3. Chatham Lodging Trust (CLDT) — Owns upscale and extended-stay hotels, 

primarily in the U.S. 
4. American Hotel Income Properties REIT (HOT.UN) — Canadian-listed REIT owning 

midscale hotels across North America. 
5. Hospitality Properties Trust (HPT) — Owns a diversified portfolio of hotels, 

including resort and full-service properties. 
6. Pebblebrook Hotel Trust (PEB) — Focuses on high-end urban hotels. 
7. Crescent Real Estate Holdings — Owns hospitality assets, including hotel 

properties (though not as large as others listed, it is notable). 
8. RLJ Lodging Trust (RLJ) — Owns upscale and upper-upscale hotels across the U.S. 
9. Park Hotels & Resorts (PK) — A REIT with a portfolio of luxury, upscale, and resort 

hotels. 
10. Xenia Hotels & Resorts (XHR) — Focuses on upscale and luxury hotel properties. 

 
Hotel Chains 
1. Marriott International 

Overview: One of the largest hotel chains in the world, Marriott operates over 7,000 
properties across various brands, including luxury, premium, and select service hotels. 
Notable Brands: Ritz-Carlton, Sheraton, Courtyard by Marriott. 

2. Hilton Worldwide 
Overview: Hilton boasts a portfolio of more than 6,400 properties in over 119 
countries. The company is known for its customer loyalty program and innovative 
hospitality. 
Notable Brands: Conrad Hotels & Resorts, Waldorf Astoria, Hilton Garden Inn. 

3. Hyatt Hotels Corporation 
Overview: Hyatt operates over 1,000 hotels under various brands, focusing on 
personal service and upscale accommodations across business and leisure 
destinations. 
Notable Brands: Park Hyatt, Hyatt Regency, Hyatt Place. 



4. InterContinental Hotels Group (IHG) 
Overview: IHG has a diverse portfolio of hotel brands that cater to all market 
segments, with a strong emphasis on guest satisfaction and loyalty rewards. 
Notable Brands: InterContinental, Holiday Inn, Crowne Plaza. 

5. AccorHotels 
Overview: A French multinational hospitality company, Accor operates over 5,000 
hotels worldwide, emphasizing sustainability and customer experience. 
Notable Brands: Sofitel, Novotel, Ibis. 

6. Wyndham Hotels & Resorts 
Overview: Wyndham is known for its wide range of affordable hotel options and 
extensive vacation rentals, operating more than 9,000 locations globally. 
Notable Brands: Ramada, Days Inn, Super 8. 

7. Radisson Hotel Group 
Overview: Radisson operates over 1,400 hotels in various countries, focusing on 
providing distinctive and stylish accommodations. 
Notable Brands: Radisson Blu, Park Inn by Radisson, Country Inn & Suites. 

8. Choice Hotels International 
Overview: Known for a strong presence in the economy and mid-scale segment, 
Choice Hotels has more than 7,000 properties worldwide, focusing on value and 
convenience. 
Notable Brands: Comfort Inn, Quality Inn, Sleep Inn. 

9. Best Western Hotels & Resorts 
Overview: A well-established brand, Best Western operates more than 4,000 hotels in 
over 100 countries, known for its quality service and affordability. 
Notable Brands: Best Western Plus, Best Western Premier, SureStay Hotel Group. 

10. Four Seasons Hotels and Resorts 
Overview: Four Seasons is known for its luxury accommodations, exceptional service, 
and attention to detail, with properties located in premier destinations worldwide. 
Notable Brands: Four Seasons Hotels and Resorts (operates primarily as a single 
luxury brand). 

Data Storage 
1. Equinix, Inc. (EQIX) — A global leader in data center real estate and interconnection 

services. 
2. Digital Realty Trust, Inc. (DLR) — Major provider of data centers worldwide. 
3. CyrusOne, Inc. (CONE) — A leading data center REIT with a broad international 

presence. 
4. QTS Realty Trust (QTS) — Focused on data centers across key U.S. markets. 
5. Vantage Data Centers — Publicly listed and rapidly expanding data center provider. 
6. Iron Mountain Incorporated (IRM) — Known for data storage, electronic data 

management, and information management services. 
7. InterXion (acquired by Digital Realty but still operates as a listed entity) 

— Focused on European data centers. 
8. CoreSite Realty Corporation (COR) — U.S.-based data center and interconnection 

provider. 
9. Keppel DC REIT (KDCREIT) — Singapore-listed data center REIT with a focus on Asia-

Pacific. 
10. DataBank (owned by disallowed private equity or private firms, but some public 



entities like NTT could be included) — For clarity, some smaller listed data 
center providers include: 

o NTT Ltd. (NTT) — Japanese telco with substantial data center investments. 
o Alfa Laval (ALFA) — While more industrial, some data center components. 

Note that some companies, like NTT, are part of larger corporate groups but are publicly traded 
and significant players in data storage and data centres. 

Identify Investment Target 

From the above list, each Team will analyse only ONE company and its leading comparables in 
the SINGLE chosen sector. The Team will then conduct due diligence to determine under what 
circumstances the company it is analysing is suitable for a takeover. The Team will then submit 
a PPM showing why the Target is suitable to take private, how it will be structured and financed. 
This will involve research, due diligence, and security analysis to show that the Target is 
undervalued. 
Private Placement Memorandum 

Each Team will produce a PPM in deck format, which is the summation of all work-in-progress 
presentations (“WIP”) in 7 weeks (from 25 Sep to 20 April). On the 7th week (1 Dec) you will 
present the Executive Summary, which is the summary of the PPM. 
 
During each designated class, the Teams will present a number of WIP slides on a prescribed 
topic (see the below schedule). 

During or after each WIP presentation, you will be provided a critique, by anyone in class, with 
advice on improving the work. Please DO NOT take this personally, or that the work is lacking. 
On the contrary, this show interest in the work. This is how the world works! The critique is 
merely to help the Team refine the WIP. Teams are expected to update their WIP slides given the 
critiques. 
 
Finally, students will produce the PPM deck as the summation of all the WIP slides. The 
Teams will present the Executive Summary of the Final Deck in class at the end of the 
semester on Dec 1. 

The Final Deck is due 8 Dec, but it can be submitted earlier. 

PPT Suggested Deck Format 

1. Please include the Team Number, Names of the Team Members, Course Title and Code 
on the cover page. 

2. The Deck should be in bullet form NOT full long paragraphs. 
3. Please make sure the slides are not too busy. 
4. Please make sure the font is large enough to see clearly from a distance. 
5. Do NOT read from a document. You should be able to make your presentation without 

referring to any documents, other than the Deck. 
6. Make sure to email the document to me and the TA by 5:00 pm the day before.   



PPT Suggested Deck Structure 

See Table of Contents (PLEASE PICK WHAT IS RELEVANT TO YOUR CASE) 

Private Placement Memorandum  

Table of Contents 

DEFINITIONS (Definitions of Terms Used in PPM, if any) 

i. EXECUTIVE SUMMARY 

ii. OFFERING TERM SHEET TO INVESTORS 
1. Ownership Structure 
2. Legal Structure 
3. Financial Structure 
4. Financial Terms 
5. Acquisition Process 
6. Risk Factors 

iii. THE MARKET 

1. Overview – Type of Products Available 
2. Historical Trend 
3. Current Property Supply 
4. Current Property Demand – Occupancy Rates! 
5. Locations 
6. Encatchment (Population Attracted to Property Sites) 
7. Transportation 
8. Future Trend 
9. Macro Historical Financial Performance 

iv. THE TARGET - PRESENT 

1. Overview – The Products (What They Do) 
2. Corporate History 
3. Ownership Structure 
4. Investor/Owner Biographies 
5. Management Structure 
6. Management Biographies 
7. Corporate Structure 
8. Legal Corporate Status 
9. Corporate Governance 
10. Current Real Estate Portfolio 
11. Title & Ownership 
12. Leases & Tenants 
13. Properties Condition 



14. Employees & Operations 
15. Third Party Contracts & Obligations 
16. Insurance Risk 
17. Locations Risk 
18. Tax Jurisdiction 
19. Planning History 

20. Construction History 
21. Acquisitions History 
22. Locations 
23. Transportation 
24. Encatchments (Population Attracted To Property Sites) 
25. Supply Of Target Products 
26. Demand Of Target Products 
27. Etc… Anything Else You Find Relevant 
28. Historical Financial Performance 

v. COMPARABLES (CHOOSE 3+) 

1. Overview – The Products (What They Do) 
2. Corporate History 
3. Ownership Structure 
4. Investor/Owner Biographies 
5. Management Structure 
6. Management Biographies 
7. Corporate Structure 
8. Legal Corporate Status 
9. Corporate Governance 
10. Current Real Estate Portfolio 
11. Title & Ownership 
12. Leases & Tenants 
13. Properties Condition 
14. Employees & Operations 
15. Third Party Contracts & Obligations 
16. Insurance Risk 
17. Locations Risk 
18. Tax Jurisdiction 
19. Planning History 
20. Construction History 
21. Acquisitions History 
22. Locations 
23. Transportation 
24. Encatchments 
25. Supply Of Comparables 
26. Demand Of Comparables 
27. Etc… Anything Else You Find Relevant 



28. Historical Financial Performance 

vi. TARGET v COMPARABLES – SWOT ANALYSIS 

1. Overview – The Products (What They Do) 
2. Corporate History 
3. Ownership Structure 
4. Investor/Owner Biographies 
5. Management Structure 
6. Management Biographies 
7. Corporate Structure 
8. Legal Corporate Status 

9. Corporate Governance 
10. Current Real Estate Portfolio 
11. Title & Ownership 
12. Leases & Tenants 
13. Properties Condition 
14. Employees & Operations 
15. Third Party Contracts & Obligations 
16. Insurance Risk 
17. Locations Risk 
18. Tax Jurisdiction 
19. Planning History 
20. Construction History 
21. Acquisitions History 
22. Locations 
23. Transportation 
24. Encatchment 
25. Market Supply 
26. Market Demand 
27. Etc… Anything Else You Find Relevant 
28. Historical Financial Performance 

vii. TARGET UNDER CURRENT MANAGEMENT 
1. Management Strategy Summary 
2. Financial Forecast 
3. Valuation Based on DCF Using Implied Cost of Capital 
4. Valuation Based on DCF Using Calculated Beta 
5. Valuation Based on Comparables 
6. Target Valuation – Conclusion (Give One Number) 

 
viii. TARGET UNDER PRIVATE EQUITY RAIDER 

1. Private Equity Strategy Summary 
2. Financial Forecast 
3. Valuation Based on DCF Using Implied Cost Of Capital 



4. Valuation Based on DCF Using Calculated Beta 
5. Valuation Based on Comparables 
6. Target Valuation – Conclusion (Give One Number) 

ix. CONCLUSION 

Based on your findings, what is the conclusion? 

APPENDICES 
Supporting Documents 

 
Correspondence 

Please include your Name, Section and Team Number on ALL Correspondence 
 
Presentations (Teamwork) 

Where designated, you will present WIP. Each Team will have 10 minutes to present its research 
according to the below schedule. 

Critique 

After each presentation, the remaining Teams will spend yy minutes critiquing the presenters. 

Class Participation 

Class participation is crucial. It will make the students well versed in private equity thinking, lingo and 
demonstrates their knowledge of the subject matter. Therefore, I will be calling on each individual to 
make contributions in class. Please make sure your Name Plates are well displayed! 

Written Assignments Deadlines 

Written assignments must be submitted to the TA by email, and on Canvas, cc me, at 5:00 pm the day  
before the Presentation date. TA will collate the presentations from Team 1, 2, 3,… onwards. 
 
Professor and will grade the presentations, and the professor will provide the Final Grade. 
 
Grading Scale 

The WIP Slides and the final Report will be graded according to merit, and their weights will be as 
follows: Quiz: 20%, WIP Slides & Final Report – 50%, Class participation 15%, Team Peer Review 15%. 
 
Grading Scale 
100 - 93 A            79 - 77 C+ 
92 - 90 A-             76 - 73 C 
89 - 87 B+             72 - 68 C- 
86 - 83 B              67 - 60 D 
82 - 80 B-            59 - 0 E 
 
  



David Eccles School of Business Policies 

Eccles School Grading Policy 

Grading provides feedback to students on how well they have mastered the content and learning 
objectives of a particular course to allow students to capitalize on strengths and work to 
improve weaknesses through future courses of action. The DESB grading policy is intended to 
ensure grades offer reliable feedback regarding student performance, and to ensure fairness 
and consistency across the School. The faculty member is responsible for arriving at a grade for 
each student that the faculty member believes appropriately reflects the student's mastery of 
the course material and learning objectives. The faculty member will then consider the class’s 
overall performance in terms of School guidelines. These guidelines are provided to ensure that 
grading, on average for the School as a whole, is sustained at a reasonable level over time. The 
guidelines are as follows. 

 
COURSE LEVEL GUIDELINE 
1000-2000  2.8-3.2 
3000-3990  3.0-3.4 
4000-5990  3.1-3.5 
 
If students have a concern about their grade in a particular course, they should consider whether 
it reflects an accurate evaluation of their mastery of the course material and learning objectives, 
in terms of the above descriptors. If they need clarification of the instructor's evaluation, they 
should meet with the instructor to obtain additional information and feedback. If after doing so, 
they believe their grade was arrived at in an inappropriate manner, they may pursue an appeal 
through the School's appeals process as described in Section 5.15 of the University of Utah Code 
of Student Rights and Responsibilities (Policy 6- 400). 

David Eccles School of Business Statement of Professional and Ethical Conduct 
 
Because of the importance of professional and ethical behavior in business, and its emphasis in 
our program, professional or academic misconduct is not tolerated in the David Eccles School 
of Business. Students are expected to adhere to the standards of behavior outlined in the 
University of Utah Code of Student Rights and Responsibilities (Policy 6-400). Students engaging 
in behavioral misconduct could be subject to suspension or dismissal from the University. 
Students involved in any form of academic misconduct, including but not limited to cheating on 
tests, plagiarism and collusion may, at the instructor's discretion, receive a failing grade in the 
course, examination, or academic assignment. In addition to or instead of this sanction, the 
instructor may refer the case to the Student Behavior Committee for hearing. If the instructor 
chooses not to do so, the Associate Dean for Academic Affairs, after appropriate investigation, 
may do so along with a recommendation to dismiss the student from the Business School. If, 
after hearing the evidence, the Committee determines that the student in question is guilty of 
the misconduct charged, the Committee may impose sanctions in addition to those taken by the 
professor. If the academic dishonesty is not proven, the instructor must rescind any sanctions 
imposed and will be required to evaluate the student's performance with the assumption that 
there has been no misconduct. The School will treat the student likewise. If a student suspects 



another student of academic misconduct, he/she should refer the incident to the instructor, the 
appropriate department, the Associate Dean for Academic Affairs, or the Student Behavior 
Committee, administered by the Associate Dean of Students, 270 Union. 
 

 
 
 
 

No. Day Date Topics
Lecture 1

Chapter 1. Private Capital: Overview

Chapter 2. Private Capital: Fund Economics

Lecture 2
Chapter 3. Private Capital: Types of Funds

Chapter 4. Fundraising Ecosystem

Ch 11. Financing Markets for Small Businesses

Lecture 3
Chapter 5 Due Diligence

Lecture 4
Chapter 5 Due Diligence (cont'd)

- M 19-Jan Holiday

Lecture 5
Chapter 6 Fund Structuring

Lecture 6
Chapter 7 Fund Structuring

Lecture 7
Chapter 8: Accounting & Governance

Chapter 9: Fund Admin - Back Office

Chapter 11: Risk management

8 M 02-Feb EXAM & REVIEW

Lecture 8: Power Station

Presenter: Buddy Soubra

Lecture 9: Distressed Property Fund & Minerva

Presenter: Buddy Soubra

11 W 11-Feb Lecture 11: Prince's Gate

Presenter: Buddy Soubra

- M 16-Feb Holiday

9 W 04-Feb

Class Schedule* (1/2)

1 M 05-Jan

2 W 07-Jan

3 M 12-Jan

4 W 14-Jan

5 W 21-Jan

6 M 26-Jan

10 M 09-Feb

7 W 28-Jan



 
 
 
 
 
  

Presentations Session No. Day Date Topics

12 W 18-Feb Teams 1-6
13 M 23-Feb Teams 7-12

14 W 25-Feb Teams 1-6
15 M 02-Mar Teams 7-12

3 16 W 04-Mar Teams 1-6

- - M 09-Mar Holiday

- - W 11-Mar Holiday

3 17 M 16-Mar Teams 7-12

18 W 18-Mar Teams 1-6
19 M 20-Mar Teams 7-12

20 W 22-Mar Teams 1-6
21 M 27-Mar Teams 7-12

22 W 29-Mar Teams 1-6
23 M 03-Apr Teams 7-12

24 W 05-Apr Teams 1-6
25 M 10-Apr Teams 7-12

26 W 15-Apr Teams 1-6
27 M 20-Apr Teams 7-12

8

1

Target Valuation Under PE Raider (Expansion or Divestiture)

PE Raider Strategy to Increase Value (Expansion or Divestiture)

Class Schedule (2/2)

Target v Comparables Business Model

Target v Comparables Risk Analysis (Ratio Analysis)

Cost of Equity/Debt & Mkt Cap Under Current Mgt

2

4

The Global Real Estate Market

PE Offering Term Sheet (Legal, Financial Structure & Fund Raising)

Executive Summary with Term Sheet

5

6

7



UNIVERSITY POLICIES 
 
Americans With Disabilities Act (ADA) 
The University of Utah seeks to provide equal access to its programs, services, and activities for 
people with disabilities. 
 
All written information in this course can be made available in an alternative format with prior 
notification to the Center for Disability & Access (CDA). CDA will work with you and the instructor to 
make arrangements for accommodations. Prior notice is appreciated. To read the full 
accommodations policy for the University of Utah, please see Section Q of the Instruction & 
Evaluation regulations. 
In compliance with ADA requirements, some students may need to record course content. Any 
recordings of course content are for personal use only, should not be shared, and should never be 
made publicly available. In addition, recordings must be destroyed at the conclusion of the course. 
If you will need accommodations in this class, or for more information about what support they 
provide, contact: 
 
Center for Disability & Access 
  801-581-5020 
  disability.utah.edu 
  65 Student Services Building 
  201 S 1460 E 
  Salt Lake City, UT 84112 
 
Safety at the U 
The University of Utah values the safety of all campus community members. You will receive 
important emergency alerts and safety messages regarding campus safety via text message. For 
more safety information and to view available training resources, including helpful videos, 
visit safeu.utah.edu. 
To report suspicious activity or to request a courtesy escort, contact: 
Campus Police & Department of Public Safety 
  801-585-COPS (801-585-2677) 
  dps.utah.edu 
  1735 E. S. Campus Dr. 
  Salt Lake City, UT 84112 
 
Addressing Sexual Misconduct 
Title IX makes it clear that violence and harassment based on sex and gender (which includes 
sexual orientation and gender identity/expression) is a civil rights offense subject to the same kinds 
of accountability and the same kinds of support applied to offenses against other protected 
categories such as race, national origin, color, religion, age, status as a person with a disability, 
veteran’s status, or genetic information. 
 
If you or someone you know has been harassed or assaulted, you are encouraged to report it to 
university officials:  
 
Title IX Coordinator & Office of Equal Opportunity and Affirmative Action 

https://disability.utah.edu/
http://regulations.utah.edu/academics/6-100.php
http://regulations.utah.edu/academics/6-100.php
https://disability.utah.edu/
http://safeu.utah.edu/
https://dps.utah.edu/


  801-581-8365 
  oeo.utah.edu 
  135 Park Building 
  201 Presidents' Cir. 
  Salt Lake City, UT 84112 
 
Office of the Dean of Students 
  801-581-7066 
  deanofstudents.utah.edu 
  270 Union Building 
  200 S. Central Campus Dr. 
  Salt Lake City, UT 84112 
 
To file a police report, contact: 
Campus Police & Department of Public Safety 
  801-585-COPS (801-585-2677) 
  dps.utah.edu 
  1735 E. S. Campus Dr. 
  Salt Lake City, UT 84112 
 
If you do not feel comfortable reporting to authorities, the U's Victim-Survivor Advocates 
provide free, confidential, and trauma-informed support services to students, faculty, and 
staff who have experienced interpersonal violence. 
 
To privately explore options and resources available to you with an advocate, contact: 
Center for Campus Wellness 
  801-581-7776 
  wellness.utah.edu 
  350 Student Services Building 
  201 S. 1460 E. 
  Salt Lake City, UT 84112 
 
Academic Misconduct 
It is expected that students comply with University of Utah policies regarding academic honesty, 
including but not limited to refraining from cheating, plagiarizing, misrepresenting one’s work, 
and/or inappropriately collaborating. This includes the use of generative artificial intelligence (AI) 
tools without citation, documentation, or authorization. Students are expected to adhere to the 
prescribed professional and ethical standards of the profession/discipline for which they are 
preparing. Any student who engages in academic dishonesty or who violates the professional and 
ethical standards for their profession/discipline may be subject to academic sanctions as per the 
University of Utah’s Student Code: Policy 6-410: Student Academic Performance, Academic 
Conduct, and Professional and Ethical Conduct. 
 
Plagiarism and cheating are serious offenses and may be punished by failure on an individual 
assignment, and/or failure in the course. Academic misconduct, according to the University of 
Utah Student Code: 
 

https://oeo.utah.edu/
https://deanofstudents.utah.edu/
https://dps.utah.edu/
http://wellness.utah.edu/
https://regulations.utah.edu/academics/6-410.php
https://regulations.utah.edu/academics/6-410.php


“...Includes, but is not limited to, cheating, misrepresenting one’s work, inappropriately 
collaborating, plagiarism, and fabrication or falsification of information…It also includes facilitating 
academic misconduct by intentionally helping or attempting to help another to commit an act of 
academic misconduct.” 
For details on plagiarism and other important course conduct issues, see the U's Code of Student 
Rights and Responsibilities. 
 
 
  
 

 
 

http://regulations.utah.edu/academics/6-400.php
http://regulations.utah.edu/academics/6-400.php

